
An Insurance Guide for Small Business Owners

A shocking 50% of small business owners do not have adequate insurance, and when disaster strikes, 

they don’t financially recover and therefore never reopen.* As a small business owner, you’ll need 

to protect your investment with adequate insurance to cover all the unexpected curveballs life may 

throw at you, including: 

Accident or injury — What if a customer is  
accidentally injured? What if a customer slips and 
falls because the floor is wet? You hire competent 
professionals, but mistakes can still happen. 

Professional liability — What would happen if 
a customer alleged that one of your employees 
harassed them or your services caused financial 
harm? It’s rare, but in this lawsuit-driven world, 
it does happen. Unfortunately, if you don’t have 

proper insurance coverage, you could spend 
thousands out-of-pocket on legal defense,  
even if it is a baseless claim.

Property loss — What if thieves targeted your  
business and stole your valuable tools,  
equipment, electronics, or merchandise after 
hours? In these economic times, unfortunately, 
thefts by “professionals” have increased. 

Be Prepared for the Unexpected
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* Source: PropertyCasualty360.com, Experts Say Small Firms Lag In Disaster Planning
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Tips for Choosing an Insurance Program 

Choose a packaged insurance 
solution, such as a Business Owners’ Policy, 
that provides comprehensive protection, including 
Property, General Liability, Business Interruption 
and other types of coverage common to most 
types of businesses, and is more cost-effective.

Pick an “independent agent” —  
Find out which insurance companies the agent 
represents. You want to make sure they don’t just 
work for one company and try to fit you into a  
program that doesn’t work for your unique needs.

Value experience — Make sure the agent 
is licensed, and ask what experience your agent 
has insuring businesses like yours. Be wary of 
someone who wants to sign you to a policy too 
quickly and doesn’t have a good handle on  
your businesses.

Don’t automatically choose the 
lowest price — Every dollar counts when 
managing your own business, but bargain shopping 
for insurance is risky. Turn around your perspective 
to think about how much you would pay to stay in 
business. Look at the value of your business’s sales 
on a typical day, updated replacement costs,  
contractors’ fees, and other financial data to help 
you understand how a loss would affect you in a 
real-world scenario, and what you would need to 
stay afloat while repairs were made. 

Save money with a higher  
deductible — A deductible is the threshold 
after which insurance coverage kicks in. If you can 
afford it, increase your insurance deductible to save 
significantly on your premium, rather than cutting 
coverage. 

Compare apples-to-apples —  
Look beyond price to understand what coverage 
you are getting for your money. For example, are 
you getting Actual Replacement Value for your 
property, or Actual Cash Value, which provides  
for the depreciated value of the property?  
Check out the difference on a hypothetical item 
you purchased two years ago with an estimated 
four year life — potentially $6,000 for protection 
you pay pennies on the dollar for: 

Actual Cash Value: $6,000

Actual Replacement Value: $12,000

Review your insurance annually —  
Your business will grow and change a lot in a year, 
so you want to make sure your coverage is still 
right for your business. Don’t buy it and forget it!  


